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In the original article, in the eleventh page, the Disclaimer section was missing.
It has been now corrected as follows:

DISCLAIMER

G. Bakhturidze, Editorial Board member of the journal, had no involvement in the
peer-review or acceptance of this article and had no access to information regarding
its peer-review. Full responsibility for the editorial process for this article was
delegated to a handling editor of the journal.

The mentioned changes are corrected also online.

Tob. Prev. Cessation 2025;11(December):56 https://doi.org/10.18332/tpc/215502

AFFILIATION
1 European Publishing Production
Team, Heraklion, Greece

CORRESPONDENCE TO
European Publishing Production
Team. Office 108, C Building,
Science and Technology Park of
Crete (STEP-C), Vassilika Vouton,
Heraklion, GR-70013, Crete,
Greece.

E-mail: info@

europeanpublishing.eu

KEYWORDS

young adults, e-cigarettes,

harm perception, addictiveness,
flavored tobacco products, social
acceptability

Received: 11 December 2025
Accepted: 11 December 2025

Published by European Publishing. © 2025 European Publishing Production Team. This is an Open Access article distributed under the terms of the Creative Commons Attribution 1

4.0 International License. (https://creativecommons.org/licenses/by/4.0/)



https://creativecommons.org/licenses/by/4.0/
https://doi.org/10.18332/tpc/208691
mailto:info@europeanpublishing.eu
mailto:info@europeanpublishing.eu
https://doi.org/10.18332/tpc/215502

